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From the Campaign Chair
If you haven’t been to the South Florida Museum lately, I 
encourage you to visit soon.  This is an incredibly exciting  
and meaningful time. Our activities are filled to capacity with 
programs and exhibitions on topics ranging from the ancient 
Maya to modern Earth Day and from the depths of the oceans 
to the far reaches of the known universe.

The Connect Campaign is in full swing and will enable us to 
create even more inspiring experiences for Museum visitors 
with new facilities and resources. We have received an 
incredible wave of support and positive feedback following 
our January announcement (special thanks to Bradenton 
Mayor Wayne Poston for speaking at the event). We continue 
to seek funding from diverse sources, reflecting our service 
to school systems in 11 counties and economic impact as the 
most popular cultural attraction in Manatee County. We are 
hopeful that the Manatee County Commission will follow the 
recommendation of the Tourism Development Council and 
Bradenton Area Convention and Visitors Bureau to invest in 
the Museum’s expansion.

Detailed planning is underway for the Mosaic Backyard 
Universe, the new learning area for children and families, 
and I’m looking forward to exploring it myself! The elements 
of the exhibition are being designed based on how children 
think and learn and will be fun and engaging for all ages. The 
creativity and innovative thinking involved are marvelous. 
I can’t think of another place where kids can make clouds 
in the sky, investigate rocks and fossils, search for worms 
underground, watch turtles and butterflies and explore the 
canopy of a tree – all in one absolutely fascinating back yard. 
I’m proud that these concepts are all “home grown” with their 
genesis here at the Museum.

I would like to thank everyone who has already made a gift to 
the Connect Campaign and to our supporters who have helped 
us raise awareness of our plans, including Bob & Marlene 

Blalock, Tom & Sherry Koski, Dorene & 
Sam Seider, and Chuck & Jeannie Slater.

William Blalock
Connect Campaign Chair

Mosaic Backyard Universe



“The Mosaic Company Foundation made a truly 
transformational gift to the Museum,” Museum CEO 
Brynne Anne Besio reports. Mosaic has been a Corporate 
Partner for years and supports the Museum in other 
ways including sponsorship of Snooty’s Birthday Bash. 
“We were seeking a grant to update our children’s area, 
Discovery Place. They were enthusiastic about the concept 
and encouraged us to ‘think big.’  Then, to ‘think bigger.’ 
That thinking led to our staff creating the Backyard 
Universe concept. We truly cannot thank Mosaic enough.” 

The Backyard Universe is an ideal fit for The Mosaic 
Company Foundation’s philosophy of being a “thoughtful 
and engaged neighbor who invests carefully and 
generously and seeks long-term partnerships with 
organizations that are making a difference.” As a result of 
The Mosaic Company Foundation’s generous lead gift of 
$1.3 million to the project, the Museum will name the new 
wing the “Mosaic Backyard Universe.” 

“We are pleased to continue our partnership with the 
South Florida Museum,” said Mark Kaplan, Board 
President, The Mosaic Company Foundation. “The 
Museum provides invaluable access to science education 
and Florida’s rich cultural history. We appreciate the 
Museum’s efforts to expand this community cornerstone’s 
offerings for families in Manatee County and across the 
region,” added Kaplan.

Sherry Koski (left) and Scott Anderson, 
Senior Philanthropic Advisor at the Gulf 
Coast Community Foundation (right), 
welcome guests back onto the tour bus 
after visiting the Museum.

Donor Profile

L to right: Jeanie Kirkpatrick with Chuck 
and Jeannie Slater

L to right: The Mosaic Company’s Kari 
Neidfeldt-Thomas and Bob Nelson with 
Museum Board President Jeanie Kirkpatrick

Spreading the Word 

This past March Connect Campaign contributors 
Chuck and Jeannie Slater hosted a beautiful reception 
focused on the Museum’s exciting expansion plans in 
their Bradenton home. As a token of appreciation, the 
Slaters were presented with a special print of Snooty™ 
signed by Museum staff and Board members. “Chuck 
and Jeannie support the Museum in many ways, and 
we wanted to give them a special ‘thank-you,’” says 
Museum Board President Jeanie Kirkpatrick.

Tom and Sherry Koski live by the philosophy of “all 
in,” and in that spirit worked with the Gulf Coast 
Community Foundation to bring a busload of friends to 
see the Museum and learn about the expansion plans. 
“It was an incredible visit – it really was a ‘magic bus’ 
of enthusiastic and wonderful people. Tom and Sherry 
really know how to make good things happen. They 
are fabulous ambassadors for us,” says Museum CEO 
Brynne Anne Besio.

The Museum is committed to developing 
resources that support our community’s early 
learners. Research has shown consistently 
that developmentally appropriate learning 
at the earliest stages of education is critical 
to later academic success. Thanks to an early 
leadership gift from The Mosaic Company 
Foundation, we have the opportunity to 
create a remarkable new place for kids to 
explore, experience, and learn – The Mosaic 
Backyard Universe.

The Mosaic Backyard Universe (MBU) will 
be unique in the region. The new wing will 
house an immersive exhibition providing 
young children (target ages of 2-8) and their 
families with fun opportunities to explore 
and understand the world around them in a 
familiar setting, a typical backyard. 

Indoor and outdoor areas totaling more than 
5,000 square feet will connect kids with the 
simple wonders of nature - rocks, soil, water, 
weather, living plants and animals, humans 
and their technologies, and the daytime 
and nighttime skies – setting the foundation 
for other experiences in the Planetarium, 
Museum and Aquarium. Visitors will be able 
to explore how water, air, earth and living 
things interact – they might even create a 
cloud, discover a fossil embedded in a rock, 
build a bridge or dam a river. 

The MBU offers a new way for younger 
children to experience the Museum, while 
encouraging multi-age group participation. 
This two story exhibition will be built above 
the Museum’s existing north parking lot 
and physically connected to the rest of the 
Museum campus through The Commons, 
a new lobby/gathering area that will create 
room for larger public programs and events.  

The Museum’s Education Department has 
partnered with Manatee County School 
District’s Early Learning Department to 
develop a new science curriculum that will 
serve as a model for all pre-K classrooms 
in Manatee County, while simultaneously 
creating MBU exhibits and experiences that 
complement the new curriculum. 

The Museum is also engaging a Community 
Advisory Team of experts to help ensure that 
we are creating early learning resources that 
benefit the community now and in the future. 
Members of the team, along with other 
local educational organizations, will remain 
involved through the “Mosaic Backyard 
University,” an extension of the MBU that 
will provide professional and parental 
development courses for undergraduate 
education students, practicing educators and 
administrators, and parents.  

The Mosaic Backyard Universe 
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The Connect Campaign, with a goal of $12 million, is the first stage of the Museum’s 
new Master Campus and Programming Plan. The major components of the Connect 
Campaign are the Mosaic Backyard Universe, the new Commons area, the new 
Pathways program, upgrades to the Aquarium, renovation of existing exhibition 
areas, the relocation of the Administration, Education and Facilities Departments 
and upgrades to the Planetarium that have been completed thanks to an early gift to 
the Campaign. To learn more about the Connect Campaign or the complete Master 
Campus and Programming Plan, please contact Martha Wells, Director of Community 
Engagement, at 941.746.4131, ext. 35 or MWells@SouthFloridaMuseum.org.

More than 100 supporters attended the 
January 14 press conference about the 
Connect Campaign. Bradenton Mayor 
Wayne Poston was among the enthusiastic 
speakers: “The South Florida Museum has 
been a vital partner in the revitalization 
of downtown Bradenton. We’ve seen 
growth in population and the economy 
over the past few years – and the Museum 
continues be a tremendous part of that 
growth. The expansion and innovations 
that the Museum is undertaking will 
surely increase Bradenton’s profile as an 
exceptional regional destination – and 
beyond that, the Museum will add to 
the quality of life for our own residents, 
students and, of course, visitors.”
 

“We have received wonderful support from the community,” says Museum CEO Brynne 
Anne Besio. “In addition to receiving very positive feedback on our initial priorities in 
the Connect Campaign, many people and organizations are showing interest in the other 
aspects of our Campus Plan. The commitment to education and cultural resources in 
this region is incredible.”
 
The Museum created the “dream team” of Fawley Bryant and Doug Mund Design 
(DMDG2) to plan and design the expansion and renovations. “We have the absolute best 
working with us,” says Campaign Chair Bill Blalock. “Rick Fawley and his team bring 
in-depth experience and knowledge of downtown Bradenton to the project and Doug 
Mund is an exceptional architect and museum exhibit designer. They are both incredibly 
creative and innovate, and inspiring to work with.” 

South Florida Museum
201 10th Street West 
Bradenton, FL  34205
941.746.4131
SouthFloridaMuseum.org

The Connect Campaign is 
80% funded! 

Connect Campaign Goal: 
$12 Million

L to right: Doug Mund, 
Brynne Anne Besio, 
William Blalock and Rick 
Fawley review a model of 
the Museum expansion.


